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nterwew/ Faaal Contest Drawing!
Apr - May - June 2014

Drawing for Michael Kors Goodies!
Your Customers’ names go in drawing one time for having a
Mary Kay Facial and five more times for listening to the
marketing plan. Options for hearing the marketing plan:
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(1) NSD Lisa Madson DVD or website- www.Imadsonsharing.com and the Sales Director follows up

(2) Attend a Mary Kay event where a Director presents the marketing plan, including the avenues of income and the typical
objections to starting a Mary Kay business.

(3) NSD Thea Elvin marketing - 641-715-3900 access code is 427245# (If they call this number it says they listen for a lip
stick or mascara. Just FYI if you want to offer that product.)

(4) Auri Hatheway marketing line 212-990-6304

(5) Any video marketing plan or hotline done by an Independent National Sales Director or Top Sales Director.
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Example: Potential teammate watches “Your Future is Now” and goes to a guest event. Name goes in the drawing ten
times for hearing the marketing plan twice.
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Customers’ names go in drawing ten additional
times when they submit a Beauty Consultant
Agreement during the contest period
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We are giving TWO DUFFLE BAGS, TWO PURSES, and TWO pairs of AVIATOR SUNGLASSES.
There will be THREE DRAWINGS total.
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One drawing for the two DUFFLE BAGS

(the customer and her consultant each win one)
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One drawing for the two PURSES

(the customer and her consultant each win one)
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One drawing for the two AVIATOR SUNGLASSES

(the customer and her consultant each win one)
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When the Customer wms, the Consultant wins too
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